
[Online] Media Ad Specs
AD TYPE

STANDARD AD PLACEMENTS

OPA Pushdown Execution     * Dimensions: Collapsed State: 970x66, Expanded State: 970x418 
    * File Size: 40k initial load max, 100k subsequent load max 
    * Expansion: Auto expansion frequency capped at 1 per user per day, subsequent expansions must be user initiated on click 
    * Duration: 8 seconds on frequency capped auto expansion, 30 seconds max for subsequent user initiated expansions 
    * May include video functionality 
    * Must contain a clearly defined Expand & Close click button - user initiated expansion on rollover not allowed 
    * The ad must collapse if the user clicks the close button OR if the user does not interact with the user initiated expanded ad for 8 seconds. 
    * Frame Labels: The main timeline should contain the (3) three frame labels below to control the behavior as follows: 

      prompt 
          o When the ad reaches its minimum height of 66 pixels, the playback head will display this frame label 
          o This frame label should contain the collapsed 970x66 portion of the ad 
      expanding 
          o While the pushdown ad is expanding and pushing page elements downwards, the playback head will display this frame label 
          o This frame label should contain static imagery for when the ad expands 
      animate 
          o Once the ad has completed expanding and reaches the max height of 418 pixels, the playback head will display this frame label 
          o This frame label should contain all animation for the expanded pushdown 

GENERAL CREATIVE GUIDELINES
• American Express Publishing requires up to 5 business days from receipt of assets to taking them live. Please plan
  your campaign and creative development accordingly.
• All click through urls must open in a new browser window.
• Click-Through Browser Windows within American Express Publishing -- Must have a fixed-width page design. 
• Ads may not have transparent backgrounds and may never blend into the screen content.
• American Express Publishing reserves the right to review, request modifications to, and reject any insertion, graphic,
  text description, or URL at our sole discretion. 

• Television and print advertising standards prohibit advertisers from issuing ads, infomercials, or infotisements in such a
  manner that the viewer or reader believes the content is news, rather than advertising. American Express Publishing
  also follows this.

• American Express Publishing may not be used to imply affiliation with or an endorsement by
  American Express Publishing —whether an American Express Publishing product, content, or service—unless
  such a relationship exists.

AUDIO
• All audio must be user initiated by click (Host-initiated animation is permitted, but any accompanying audio must be
  muted until user-initiated by click.)
• Must contain visible stop/play and pause or mute functionality
• Looping: User can select additional loops by using play functionality

FAUX FUNCTIONALITY
Definition: Faux functionality ads are those that contain graphic representations of “system”

or “functionality” elements, typically encountered in a PC/Mac environment.

• Ads should not have messaging designed to mislead members into going to a site that is unrelated to content of the
  banner ad.
• Ads may not use faux operational error messaging or symbols, i.e., a “your system may be vulnerable” message,
  icons signifying system problems, system folders or icons, system status indicators/message, etc.

• Ads may not use faux maximize/minimize buttons, faux arrows/cursors or faux “X-out” buttons, error messages,
  downloads, Instant Messages. 

FLASH CODING GUIDE
Submit an swf file along with backup image (.gif or .jpg) for those users who cannot view the rich media version of the ad.
All creatives should be free of harmful applications including ActiveX, viruses, exit pops and other forms of malware.
Creative coding should not use cross domain scripting or set cookies in unapproved domains. For tracking click throughs
on FLASH, advertisers/agencies should insert “clickTAG” ( Do not include Quotes) in the FLASH creative. For directions on
how to do this, please see below.

IMPORTANT NOTE:  If a third party is serving the ad, please follow that vendor’s instructions for coding the Flash
click through. All other aspects of the creative (i.e., file size, animation, etc.) must be in accordance with the specs above.

SWF FILE REQUIREMENTS (SUMMARY):

Flash version 5, 6, 7, or 8 

Frame Rate Use 12-18 fps

Animation

15 seconds max. Animation on rollover is allowed, as long as the animation stops as soon as the user
rolls off the ad.

Back Up GIF A backup GIF must be supplied

getURL actions In general: 
• The URL should be _level0.clickTag (underscore level ZERO period click Tag) 
• The URL is set as an expression (5&6) 
• The target window is set to “_blank” 
• Variables is set to “Don’t send” 
• URLs must be included with submission

SWF FILE REQUIREMENTS (DETAILS):
getURL actions
Macromedia currently recommends a “clickTag” method to track clicks for flash ads. This method uses variables to pass the
click tracking string and URL into the Flash creative movies. As a result, the only text in the URL box is _level0.clickTag. Be
careful of the capitalization on clickTag. The _level0. (underscore level zero period) part is included for ‘pathing’ purposes-  to
ensure that Flash can properly locate the variable. Here is what the coding will look like when you are done:
on (release){ getURL(_level0.clickTag, “_blank”); }

Because clickTag is a variable, the text that is entered into the URL box is an expression. When the movie plays, the
expression will be evaluated and replaced with the click tracking string and the destination URL. In order for this method
to function correctly in Flash 5 and Flash 6 (MX), indicate that the text is an expression by checking the expression
check box. (See Fig. 1 and 2.) In addition, set the Variables drop down box to “Don’t send”. No check boxes or drop down
selections are required for Flash 7 (MX 2004) or Flash 8 (Professional), just do NOT put the clickTag coding within quotations.

Upon submittal, please denote a click through URL for each creative in the email body or in a spreadsheet. This URL
will be used such that when a click through occurs, the browser will first contact the ad server to count the click and then go
to the click through site.

To track Multiple Click tags within one banner, they must be labeled as clickTag1, clickTag2, clickTag3, clickTag4 & clickTag5.
We can not track more than 5 tags. The tracking in DFP will be an aggregate of all the clicks tracked across all of the click tags.
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